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Increasing value added product sales 
to benefit Indiana corn farmers
The number one consumer of 
Indiana corn is Indiana livestock 
– and those sales to Indiana 
livestock farmers equate to a 
value-added export opportunity 
for Indiana corn. Opening 
Indiana corn to new markets 
through increased demand of 
value-added products like pork, 
Hoosier corn farmers add a 
lucrative potential profit factor. 

In 2017, the Indiana Corn Marketing Council 
(ICMC) partnered with the U.S. Meat Export 
Federation (USMEF) to focus on demand 
creation in a growing market: South Korea.1

U.S. Processed Pork 
Product Tasting 

Over $33,000 in 
product sales 
Single retailer over 

16 tasting days

U.S. Boston  
Butt Promotion

Over $225,000 in 
product sales

76 stores over 30 
promotional days

Branded U.S.  
Bacon Promotion

Over 900 units sold 
Online e-commerce 
market over 16 days

U.S. Pork  
Products Promotion

Up 33%, over $225,000 
in product sales

Online e-commerce 
market over 2 weeks

Overall Impact  
During ICMC Funding 

27% volume increase 
31% value increase
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Outcomes of  
ICMC investment
in south korea

Capitalizing on demand 
As South Korea’s own pork production has 
continued to expand, retailers are searching for 
value-added products rather than fresh / frozen 
options. Introducing fully-cooked, ready-to-cook or 
partially-prepared processed pork products opens a 
significant import opportunity for the U.S. as both U.S. 
and domestic pork are a preferred raw material choice for 
Korean further-processing companies.

To continue increased interest in these value-added, further-processed pork products, 
ICMC funds were invested in promoting U.S. products and domestic products made with U.S. pork. Funds 
were also invested with key retailers and processors to meet the increased demand generated. 

For retailers, point-of-sale marketing, promotions and education were used to increase demand. 
Processors looking for an edge in the further-processed domestic marketplace connected with U.S. 
companies that provided a highly-competitive raw pork material. Additionally, to take advantage of the 
growth of online shopping, ICMC funds were also invested in e-commerce promotion of U.S.-branded 
pork and domestically further-processed U.S. raw material products.

Demand creation causes
Expanded convenience-product options has 
seen a surge in interest across two-income, 
single-person and even previous cook-from-
scratch households in South Korea. The rise in 
convenience-product use has increased demand 
for further processed pork products. As retailers 
and processors try to capitalize on this growing 
segment, U.S. products have become a viable 
option for both. 
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1United States Meat Export Federation. 2017. “Activity Report on U.S. Pork Promotions in Korea.”
2 Juday, D. 2016. “Value of Red Meat Exports to Corn. Presented by World Perspectives.” Retrieved from:  
http://www.usmef.org/downloads/Value-of-Red-Meat-Exports-to-Corn-Feedgrain-Oilseeds-DAVE-JUDAY.pdf
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Funded with Indiana corn checkoff dollars.

ICMC is a statewide organization that works to enhance the value of 
corn for Indiana corn growers. Learn more at www.incorn.org 

Why it matters to Indiana corn farmers2

Value-added products add additional value to the input products used to make them. In this case, 
increased demand for pork in export markets will positively impact the domestic value of pork, leading 
to increased production. Increased pork production and increased value of that pork product directly 
correlates to increased profitability for corn farmers. As Indiana corn farmers’ number one customer, 
stronger Indiana livestock markets equate to more value all around. 

For more information about the benefit of Indiana livestock,  
visit www.farmersdeliver.com. 
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$17.07 
Added value through 

export market per 
barrow/gilt

~3M tons 
 indirect exported 

corn and DDGs 
through U.S. pork

$

Nearly $1 Billion
Projected value of red meat exports 
to Indiana corn growers (2016-2025)

11 bushels 
of corn

37 lbs. 
DDGS

to finish 
one pig

Meat exports 
account for $0.45/

corn bushel
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$0.45


